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Affect is a critical factor in human decisions and behaviors within many social contexts. In the information
and communication technology (ICT) context, a growing number of studies consider the affective dimension
of human interaction with ICTs. However, few of these studies take systematic approaches, resulting in
inconsistent conclusions and contradictory advice for researchers and practitioners. Many of these issues stem
from ambiguous conceptualizations of various affective concepts and their relationships. Before researchers
can address questions such as “what causes affective responses in an ICT context” and “what impacts do
affective responses have on human interaction with ICTs,” a theoretical foundation for affective concepts and
their relationships has to be established.
This theory and review paper addresses three research questions: (1) What are pertinent affective concepts
in the ICT context? (2) In what ways are these affective concepts similar to, or different from each other?
(3) How do these affective concepts relate to or influence one another? Based on theoretical reasoning and
empirical evidence, the affective response model (ARM) is developed. ARM is a theoretically bound conceptual
framework that provides a systematic and holistic reference map for any ICT study that considers affect. It
includes a taxonomy that classifies affective concepts along five dimensions: the residing, the temporal, the
particular/general stimulus, the object/behavior stimulus, and the process/outcome dimensions. ARM also
provides a nomological network to indicate the causal or co-occurring relationships among the various types
of affective concepts in an ICT interaction episode. ARM has the power for explaining and predicting, as well
as prescribing, potential future research directions.
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Introduction1
Affect is conceived of as an umbrella term for a set of more
specific concepts that includes emotions, moods, and feelings
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(Bagozzi et al. 1999; Liljander and Mattsson 2002; Russell
2003). Affect is a fundamental aspect of being human,
playing an integral role in human motivation (Reeve 2005),
influencing reflexes, perceptions, cognition, social judgments,
and impacting various behaviors (Brief 2001; Forgas 1995;
Forgas and George 2001). Evidence in organizational
behavior, marketing, social psychology, management, and
information systems has confirmed affect as a strong determinant of job satisfaction (Weiss et al. 1999), decisionmaking behavior (Mittal and Ross 1998), consumer shopping
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